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West Somerset Town and Village Centres (Retail) Study (November 2011)
(GVA Grimley Ltd (Commercial Property Agents, UK Property Consultants & Advisors))

The link for all documents related to this study and the extracted information below is as follows:
https://www.westsomersetonline.gov.uk/Planning---Building/Planning-Policy/Evidence-BaseInformation/Economic-Evidence/Town-and-Village-Centres-Report
The study aids in the understanding of the economic health and future supply, demand and needs of
the area’s town and village centres and the people who use them, with a focus on retail uses. From
this information the condensed information below has been extracted from the report in the hope
that understanding the catchment areas and the movement of people in the West Somerset District
will aid in the libraries consultation.
Population
The population of West Somerset in 2009 was estimated to be 35,400, a change of +300 from the
2001 census figure. (See ONS Neighbourhood Statistics at
http://neighbourhood.statistics.gov.uk/dissemination/LeadDatasetList.do?a=3&b=277102&c=west+somerset&d=13&g=484429&i=1001x1
003&m=0&r=1&s=1309188117460&enc=1&domainId=13)

The population levels for 2011, 2016, 2021 and 2026 for each of the survey zones is shown in Table 1
at Appendix E and indicate relatively modest growth across the study area. Across the study area as
a whole, resident population levels will grow by 1,164 people between 2011 and 2016 and by 2,646
people between 2011 and 2021. Between 2011 and 2026 resident population levels will grow by
4,565. This is illustrated below. (Quantitative Needs Assessment – FINAL REPORT West Somerset Council & Exmoor National
Park Authority November 2011, para 3.11, pg 33, Appendix 6ii)
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Survey Zones
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Retail Catchments
•

Minehead retains its good catchment. (West Somerset Town and Village Centres (Retail) Study (November 2011),
para 4.6, pg 26, Appendix 4)

•

As fuel prices continue to increase, anecdotally, comments have been made which suggest
that some people are making fewer trips to the bigger towns to do shopping and are
restricting either the frequency of trips or making trips only when linked to other activities.
(West Somerset Town and Village Centres (Retail) Study (November 2011), para 4.8, pg 26, Appendix 4)

Watchet & Williton
•

Watchet and Williton initially look to Minehead for a “next level up” of choice, but drive
times from Williton in particular to Taunton mean that Minehead competes for shoppers
from Williton and villages to the south with Taunton. (West Somerset Town and Village Centres (Retail)
Study (November 2011), para 4.8, pg 26, Appendix 4)

•

The majority of people questioned in Watchet for the Quantitative Needs Analysis consumer
survey said that they did most of their shopping in Taunton or Minehead with most using
Watchet (or Williton) for top-up shopping.” (West Somerset Town and Village Centres (Retail) Study
(November 2011), para 4.2, pg 13, Appendix 4)

•

The majority of people questioned in Williton for the Quantitative Needs Analysis consumer
survey said that they did most of their main shopping in Taunton or Minehead with most
using Williton for top-up shopping.” (West Somerset Town and Village Centres (Retail) Study (November 2011),
para 4.2, pg 17, Appendix 5)

Economy and employment – Self containment
•

Watchet - Self-containment is more difficult to measure for smaller towns than for larger
settlements such as Minehead. However, some data can give an indication of habits and
travel patterns. Appendix 3 (Figure 3.43) shows that Watchet is within the Minehead travel
to work area, demonstrating that the majority of residents who travel for employment will
travel to work within this Minehead area rather than other urban centres farther afield.
(Watchet Health Check Appendix 4, para 8.10, pg 30)

•

Williton - Self-containment is more difficult to measure for smaller settlements than for
larger settlements such as Minehead. However, some data can give an indication of habits
and travel patterns. Appendix 3 (Figure A3.43) shows that Williton is within the Minehead
travel to work area, demonstrating that the majority of residents who travel for employment
will travel to work within this Minehead area rather than other urban centres further afield.
However, it is close to the boundary of the Minehead travel to work area and as Williton is
not much further in terms of travel time to Taunton, it is likely that many people who travel
to get to work will go to Taunton. (Williton Health Check Appendix 5, para 8.9, pg 35)

Retail / Shopping Patterns
•

The household survey has been structured to ascertain shopping patterns of local residents
for convenience and comparison goods… In addition to these ‘shopping patterns’ questions,
the household survey also contains questions regarding residents’ most frequently visited
town or village centre, including frequency of visits, reasons for visits and the ability of that
3
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centre to meet residents’ shopping needs.

(Quantitative Needs Assessment – FINAL REPORT West Somerset

Council & Exmoor National Park Authority November 2011, para 3.43 & 3.44 pg 42)
o
(There is a large amount of data at Quantitative Needs Assessment – FINAL REPORT West Somerset Council &
Exmoor National Park Authority November 2011, Appendix B Household Survey Results Tabulations pg 88 through
sub pgs 1 – 37).

•

For Exmoor residents, Tiverton, Taunton and Barnstaple are particularly attractive centres,
whilst Taunton and Bridgwater will be attractive for residents of West Somerset District.
(Quantitative Needs Assessment Executive Summary West Somerset Council & Exmoor National Park Authority November 2011,
para 1.9, pg 5)

•

Minehead is the dominant convenience goods shopping destination in West Somerset and
Exmoor, being able to attract shopping trips from not only the local area but also other parts
of both administrative areas. There is no leakage of convenience shopping trips from the
areas immediately surrounding Minehead to settlements in other administrative areas (e.g.
Bridgwater, Taunton, Tiverton, Barnstaple). Beyond the area around Minehead, leakage to
centres outside of West Somerset starts to occur and these are outlined below… (Quantitative
Needs Assessment Executive Summary West Somerset Council & Exmoor National Park Authority November 2011, para 120, pg
10 - 11, Appendix 6)

o

The Lynton/Lynmouth area. 65% of main food shopping trips lost, primarily to
Barnstaple, although only 9% of top-up food shopping trips are lost. 15% of main
food trips flow to Minehead, with 20% remaining within Lynton. 85% of top-up food
shopping trips remain in Lynton. For the very small sizes of these settlements they
are nonetheless surprisingly strong centres, no doubt due to the twin impacts of the
visitor economy and relative remoteness.

o

The Simonsbath, Exford, Withypool, Cutcombe area (Postcode Sector TA24 7). 23%
of main food trips are lost to other administrative areas and 69% of trips flow to
Minehead, leading to a very low main food shopping retention rate. The retention of
top-up food shopping is slightly better with a 19% share for Exford, 15% share for
Wheddon Cross, a 6% share for Winsford and 12% for Withypool. Minehead attracts
31% of top-up trips, Dulverton 6%, along with a 12% leakage outside of the West
Somerset/Exmoor area. These are all very small villages with only local stores /
petrol stations. That the stronger of them retain the spend they do is remarkable,
and this situation should be protected due to its obvious importance for visitors and
locals.

o

The Dulverton area. This area loses around 54% of all main food shopping trips and
9% of top-up shopping trips to centres outside of the West Somerset/Exmoor area.
Dulverton retains 24% of main food trips and 75% of top-up trips, while Minehead
attracts 20% of main food trips and 3% of top-up trips. For such a small town,
Dulverton has a relatively strong performance for food shopping. It is less remote
than the other Exmoor main centres, and so the offer in the centre must be
relatively attractive.

o

Postcode Sector TA4 2/3 (including Brompton Ralph). Due to proximity of Taunton,
over 90% of main and top-up food shopping trips flow outside of this area. Williton
and Minehead attract a small number of trips.
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o

The Stogursey area. Given the proximity of Bridgwater, it is unsurprising that 97% of
main food and 77% of top-up food shopping leak outside of the West Somerset /
Exmoor area. For the top-up shopping trips that remain in the local area 20% flow
to Stogursey.

o

The Williton area. Within the Williton zone, there is a spread of main food shopping
trips: 27% remaining in Williton, 49% flowing to Minehead and 23% flows outside of
the West Somerset / Exmoor area (Bridgwater and Taunton). 82% of top-up food
shopping trips are retained by stores in Williton, with 8% flowing to Minehead and
only 3% going outside of the West Somerset / Exmoor area. Williton is a relatively
accessible centre, and so its convenience offer is relatively strong for a centre of
this size.

o

Postcode Sector TA23 0 - Watchet / Washford / Luxborough / Treborough. In
relation to main food shopping, 73% of trips from this area flow to stores in
Minehead, with 6% remaining in Watchet and 4% flowing to Williton. 16% of main
food shopping trips leak outside of the West Somerset / Exmoor area. There is a
better retention of top-up food shopping trips (45% of trips remain in Watchet, 18%
flow to Minehead and 17% flow to Williton).

Comparison goods shopping (Quantitative Needs Assessment Executive Summary West Somerset Council & Exmoor
National Park Authority November 2011, para 120, pg 11, Appendix 6)

o

Minehead. The household survey data indicates that Minehead’s primary
catchment area includes Zones 1-3 (TA24 5/6/8), with a secondary catchment
encompassing Zones 4-9 (EX35 6, TA24 7, TA22 9, TA23 0, TA4 4, TA5 1)1. In totality, this is a
significant catchment, demonstrating the draw of Minehead’s comparison goods floorspace
in the local area, which is equivalent to £26.7m from the study area. Beyond these areas,
Minehead is not able to compete for trade with larger centres such as Bridgwater, Taunton,
Tiverton and Barnstaple, but remains of
considerable significance to West Somerset and the eastern part of Exmoor.

o

This confirms the position that Minehead is the only comparison goods shopping
centre of note in West Somerset and Exmoor. However, despite its dominance,
there remains a significant leakage of comparison goods expenditure across all
comparison goods categories from the WS LPA area to centres such as Bridgwater,
Taunton, Tiverton and Barnstaple.
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Taunton Deane Retail & Leisure Study Volume 1: Final Report (Dec 2010)
(Roger Tym & Partners Planners & Development Economists)

The link for all documents related to this study and the extracted information below is as follows:
https://www.tauntondeane.gov.uk/media/1071/retail-and-leisure-study-vol-1-2010.pdf
The study aids in the understanding of the economic health and future supply, demand and needs of
the area’s town and village centres and the people who use them, with a focus on retail uses. From
this information the condensed information below has been extracted from the report in the hope
that understanding the catchment areas and the movement of people in the Taunton Deane District
will aid in the libraries consultation.
Population & Study Zones
The 2016 estimate indicate that the population for Taunton Deane was 115,515.
(http://www.somersetintelligence.org.uk/population-estimates-and-projections/)
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The localised retention rates … identify that local retention is particularly high in Zone 1 (Taunton) at
96 per cent – this is one of the highest retention rates that RTP has surveyed and illustrates the
strength and hierarchical nature of Taunton and the foodstores it has. Zone 4 (Bridgwater), Zone 7
(Minehead) and Zone 10 (Chard) also have high localised retention rates, indicating that food
shopping is largely undertaken on a local basis.
Lower levels of local retention are apparent in the other zones of Zone 2 (Wellington), Zone 3 (South
East Rural Taunton), Zone 5 (Quantock Hills), Zone 6 (Bishops Lydeard), Zone 8 (North Tiverton),
Zone 9 (Honiton) and Zone 11 (Langport). (Taunton Deane Retail & Leisure Study Volume 1: Final Report (Dec 2010), para
6.14, pg 54)

For Zone 2 (Wellington) it would appear that shopper patterns may well be undergoing change
because of the recent opening of Waitrose. The three most dominant stores are thought to be ASDA
at Wellington, Co-op at Wellington and Tesco at Taunton, followed by the recent Waitrose in
Wellington. Based upon the food store provision in Wellington one would normally expect a higher
localised retention rate as at present 39 per cent of food shopping still takes place at Taunton based
stores. It may be that over time Waitrose will increase its market share and thus Zone 2 localised
retention will also rise. It should be noted that travel to work patterns and commuting are likely to
influence shopping patterns given Taunton’s role as the main employment location – workers are
likely to continue to undertake food shopping in non-local stores as part of their daily commute.
(Taunton Deane Retail & Leisure Study Volume 1: Final Report (Dec 2010), para 6.15, pg 55)

Zone 3 (South East Rural Taunton), which is also largely within Taunton Deane, has no supermarkets
bar local convenience shops. The lack of local food shopping is thus to be expected. Zone 3 residents
undertake 83 per cent of the food shopping at the Taunton supermarkets in Zone 1. (Taunton Deane
Retail & Leisure Study Volume 1: Final Report (Dec 2010), para 6.16, pg 55)

Part of Zone 6 (Bishops Lydeard) is also in Taunton Deane and contains the settlements of
Wiveliscombe and Bishops Lydeard. Again the key food store provision is in the form of Co-op
Market Town convenience stores which do not cater for main food shop requirements, thus most
food shopping is undertaken in Zone 1 (Taunton) stores. (Taunton Deane Retail & Leisure Study Volume 1: Final
Report (Dec 2010), para 6.17, pg 55)

Comparison Market Shares and Expenditure
The total amount of comparison goods spending for study area residents in 2010 is £890m (Table 5,
Volume 2). Forty four per cent of this (£391m) is retained in Zone 1 which includes Taunton town
centre and various retail parks and outlets in Taunton. With regards to leaked expenditure, 20 per
cent is directed to locations outside the study area and 14 per cent on Special Forms of Trading
(mainly internet shopping - hereafter referred to as SFT). (Taunton Deane Retail & Leisure Study Volume 1: Final
Report (Dec 2010), para 6.19, pg 55)

Figure 6.4 Graph of Estimated Centre & Store Market Shares for Comparison Goods, including
Leakage and SFT
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(Taunton Deane Retail & Leisure Study Volume 1: Final Report (Dec 2010), pg 57)

Figure 6.4 illustrates the dominance of Taunton town centre in the sub-regional retail hierarchy.
While the retail parks of Riverside (Taunton), Bridgwater and Priory Fields / St Johns Retail Park are
important retail destinations for local shoppers (ie those who live nearby these retail parks), they do
not feature so prominently for residents of the more peripheral zones – these people tend to use
Taunton town centre for their higher order shopping needs. It is also important to note the role of
some of the town centres which attain a market share for comparison goods which are outside the
study area – the leakage destinations. Exeter is the most prominent and has a market share of 6 per
cent, with Street/Clarks Village, Bristol, Yeovil and Tiverton all attaining around 2 per cent market
share each. (Taunton Deane Retail & Leisure Study Volume 1: Final Report (Dec 2010), para 6.22, pg 58)
Market Shares by Zone and Town
As stated above, the overall retention rate for comparison goods expenditure is 66 per cent within
the study area, with Taunton town centre retaining 31 per cent of all expenditure on comparison
goods. At zone level there is deviation from this average, but the highest retention rate can be seen
in Zone 5 (Quantock Hills), where 79 per cent of comparison expenditure is retained within the study
area. The lowest retention is in Zone 8 (North Tiverton), where only 34 per cent of residents’
expenditure is retained – this is not surprising given that Zone 8 is on the edge of the study area and
closer to Exeter. For Zones 1, 2 and 3 (those within Taunton Deane) the comparison goods
expenditure retention (within the total study area) is as follows:
Zone 1 (Taunton) = 74 per cent retention
Zone 2 (Wellington) = 71 per cent retention
Zone 3 (South East Rural Taunton) = 73 per cent retention
Table 6.4 Market Shares of the Key Study Area Towns

Table 6.4 summarises findings from the household survey on the market shares for each of the main
study area towns. The key observation is that Taunton obtains a strong market share from many
zones (not just the top three illustrated), in fact, Taunton obtains a market share of 30 per cent or
greater from seven of the eleven survey zones. Figure 6.4 maps the market share and catchment for
Taunton town centre. The map shows that Taunton’s primary catchment (over 40 per cent market
share) is from residents in zone 1, 3 and 6, which are more or less all within the Taunton Deane
Borough boundary. A clear secondary catchment (of 30 to 40 per cent market share) covers
Wellington, Minehead, the Quantock Hills and Langport. Taunton town centre has a tertiary
influence (20 to 30 per cent market share) on the areas of North Tiverton, Chard and
Bridgwarer/Sedgemoor. Honiton is more drawn to Exeter and Tiverton and thus Taunton has a
smaller influence here. The other town centres in the study area provide more of a local role for
residents in their constituent zones. For example Wellington, Minehead, Honiton and Chard attract
most of their market share from residents in their own zones and few people from elsewhere.
(Taunton Deane Retail & Leisure Study Volume 1: Final Report (Dec 2010), para 6.26, pg 59)
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Table 6.5 Summary of key locations, retention and leakage by comparison goods sub-sectors

Table 6.6 Most Popular Destinations for Expenditure on Leisure Services

(Taunton Deane Retail & Leisure Study Volume 1: Final Report (Dec 2010), pg 64 & 65)
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Sedgemoor Retail and Main Town Centres Uses Study (July 2009)
https://www.sedgemoor.gov.uk/.../Retail...Report.../072909_Volume_1_Final_Report_
The study centres on issues like: retail property/areas usage and class, size/floorspace, rates and
rents, town centre and retail issues, accessibility, public transport, car parking, crime, tourism, and
demographic, social and economic profiles. Most importantly the study shows spending patterns and
leakage between and beyond the study zones. The population of the catchment area in 2009,
disaggregated by zone, is shown in Figure 4.1. The overall population in the 2009 base year is
approximately 114,344

Figure 4.1 Study catchment survey zones map
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Para 4.16, pg 65 – Catchment area’s retention level
The catchment area’s retention level by zone, that is, the percentage of each zone’s
expenditure that is retained in the overall study catchment (see Spreadsheet 5a,
‘combined sub-total for zones 1 to 7’ row) varies from lows of just 14 per cent in Zone
3 (Cheddar & Wedmore) and 30 per cent in Zone 1 (Burnham-on-Sea), to highs of 61
per cent in Zone 5 (Bridgwater), and 53 per cent in Zone 7 (North Petherton, Nether
Stowey). The average retention level across the study catchment is 42 per cent. This
is considered to be very low.
Para 4.17, pg 65
The localised retention rate – which is the proportion of expenditure on comparison
goods in a specific zone which is spent in town centres and stores located within that
zone – is highest for Zone 5 (Bridgwater), at 60 per cent (see Spreadsheet 5a, ‘Zone
5’ column and ‘Sub Total Zone 5’ row). The next highest localised retention rates for
comparison goods see a big drop down to 13 per cent, which is for Zone 1
(Burnhamon-Sea). The third highest localised retention rate is found in Zone 3
(Cheddar & Wedmore).
Para 4.18, pg 65
Notably, Zones 4 and 6 (Puriton and Westonzoyland) have localised retention rates of
0%, with Zone 7 (North Petherton, Nether Stowey) having a localised retention rate of
less than 1%.
Para 4.20, pg 66 – Bridgwater Town Centre
The survey findings indicate that Bridgwater Town Centre secures a comparison
goods market share of 42 per cent in its local Zone 5. Bridgwater also draws
significant market shares from neighbouring zones in the study catchment, as follows:
•
•
•

37 per cent from Zone 7 (North Petherton & Nether Stowey)
32 per cent from Zone 6 (Westonzoyland and East of Bridgwater)
25 per cent from Zone 4 (Puriton and mid-Sedgemoor)

Para 4.21, pg 66
Of all the expenditure retained in Zone 5, Bridgwater Town Centre accounts for 71
percent, with a large majority of the residual comparison spend going to the edge of
centre B&Q store and various comparison units at Bridgwater Retail Park and
adjacent area. Although Bridgwater is clearly the main centre for comparison goods
shopping in the Sedgemoor study area, relatively little comparison expenditure is
derived from Zones 1, 2 and 3 (Burnham-on-Sea, Highbridge and Cheddar). In
addition, 16 per cent of Zone 5’s expenditure is leaked to Taunton. The market share
pattern for Bridgwater Town Centre is illustrated in Figure 4.1 below.
Para 4.23, pg 67 – Burnham-on-Sea
13 per cent of Zone 1’s expenditure is retained in Burnham-on-Sea. The town also
attracts 15 per cent of Zone 2’s (Highbridge) comparison expenditure.
Para 4.24, pg 67
Burnham-on-Sea’s local Zone 1 has a low zonal retention rate of 30 per cent – that is,
the percentage of the Zone’s expenditure which is retained within the study
catchment. Of the 58 per cent of leakage to centres and stores outside the study
catchment, the majority of spend goes to Weston-Super-Mare (21 per cent), followed
by Taunton (9 per cent) and Bristol (7 per cent). A further 12 per cent is attributed to
SFT.
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Para 4.25, pg 67
Highbridge attains a minor market share of 1 per cent for comparison spend. Zone 2
residents only spend 4 per cent of their comparison expenditure in Highbridge town
centre. A further 3 per cent of Zone 1’s (Burnham-on-Sea) expenditure is directed to
Highbridge.
Para 4.26, pg 67
Highbridge Zone 2 residents spend 17 per cent in Bridgwater Town Centre and it’s
Retail Parks (including the B&Q store on The Broadway). Over 50 per cent is leaked
to centres and stores outside of the catchment, particularly to Weston-Super-Mare
(19 per cent), Taunton (10 per cent) and Bristol (5 per cent).
Figure 4.3 Comparison Goods market shares: dominant centres and centres of
subsidiary Influence

Table 4.7 Dominant and subsidiary comparison goods centres of influence
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Para 4.30, pg 69
The map and table demonstrates that although certain zones do look towards
particular centres for their comparison shopping needs, no centres attain vast market
shares. Generally, residents of Zones 1, 2 and 3 to the north of the study area look
predominantly to Weston-Super-Mare as a primary centre and to Bridgwater as a
secondary centre. Interestingly, both Zone 1 (Burnham-on-Sea) and Zone 2
(Highbridge) travel around and beyond Bridgwater to Taunton for 10 per cent of their
comparison shopping. Zone 3 (Cheddar and Wedmore) residents have a broad
shopping pattern, which reflects their equidistant location to a variety of centres such
as Weston Super-Mare, Bristol, Wells, and Clarks’ Shopping Village (Street).
Para 4.31, pg 69
Bridgwater is the dominant centre of influence for only two zones, its constituent Zone
5 and adjacent Zone 7 (North Petherton, Nether Stowey). It has a subsidiary
influence on zones 2, 4, and 6, however, due to the ease of access, there is
significant leakage to Taunton, which has a strong subsidiary influence on spending
patterns.
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South Somerset Retail and Main Town Centres Uses Study Final Report (July 2017)
(Lichfields Planning & Development Consultancy)

The link for all documents related to this study and the extracted information below is as follows:
https://www.southsomerset.gov.uk/media/893114/south_somerset_retail_and_main_town_centre
_uses_final_report_2017.pdf
The study aids in the understanding of the economic health and future supply, demand and needs of
the area’s town and village centres and the people who use them, with a focus on retail uses. From
this information the condensed information below has been extracted from the report in the hope
that understanding the catchment areas and the movement of people in the South Somerset District
will aid in the libraries consultation.
Population & Study Zones
Population of 165,000 (2015 mid-year estimates published in June) (https://www.southsomerset.gov.uk/ourdistrict/)

Figure 3.4 Study Area Zones

(South Somerset Retail and Main Town Centres Uses Study Final Report (July 2017), pg 19)

Existing Spending Patterns
Convenience
South Somerset District retains between 53% and 95% of convenience goods expenditure within the
six core zones in the District (zones 1-6). The lowest retention rate (53%) is Zone 2 (Wincanton Area),
but this zone includes Gillingham. The highest retention rates are in Zone 1 (Yeovil Area) and Zone 4
14
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(Crewkerne Area) (both 95%). Retention rates are around 92% in Zone 6 (Chard Area), 80% in Zone 5
(Ilminster Area) and 75% in Zone 3 (Langport/Somerton Area). (South Somerset Retail and Main Town Centres
Uses Study Final Report (July 2017), para 4.38, pg 32)

Comparison Shopping
South Somerset District retains between 36% and 80% of comparison goods expenditure within six
zones in the District. The highest retention rate (80%) is Zone 1 (Yeovil Area), followed by 75% in
Zone 4 (Crewkerne Area) and 63% in both Zones 2 (Wincanton Area) and 3 (Langport/Somerton
Area). The lowest retention rates are Zone 5 (Ilminster Area) at 44% and Zone 6 (Chard Area) at 36%,
where leakage to Taunton is significant. (South Somerset Retail and Main Town Centres Uses Study Final Report (July 2017),
para 4.45, pg 34)

Respondents were asked where they buy most of their household’s non-food shopping. Yeovil was a
popular answer for all age groups, ranging between 28% for 25-34 year olds and 53% for 18-24 year
olds. (South Somerset Retail and Main Town Centres Uses Study Final Report (July 2017), para 4.55, pg 35)
Those aged 25-54 are more likely to travel to Taunton to undertake non-food shopping. The internet
was most popular for those aged 18-24 (14%) and 25-34 (28%). Only 5.5% of over 65’s stated they
primarily use the internet. (South Somerset Retail and Main Town Centres Uses Study Final Report (July 2017), para 4.56, pg 35)
Other observations for shopping for specific goods are as follows:
1. Clothing and Footwear: Yeovil was popular for all age groups. Those aged over 35 also often
travel to Taunton for this type of shopping. Clarks Village is popular for those aged 25-44. It’s
notable that those aged 18-24 are also more likely to travel to Bristol for clothes shopping
compared to other age groups.
2. Domestic Electrical/Other Elec: Sherborne is popular with the over 65’s. Yeovil was most
popular with those aged 18-24 although alongside Houndstone Retail Park was a popular
choice for all age groups. Taunton appeals more to middle-aged shoppers. Those aged under
65 are most likely to use the internet for this type of shopping.
3. Furniture & Furnishings: Similar shopping patterns for electricals although notable that 24%
of shoppers aged 25-34 choose to travel to Bristol for this type of shopping. Street also tends
to be used by the over 55s. The internet is less used for this type of shopping.
4. Health & Beauty: Chard was popular for those aged over 25. Over 65s also do this type of
shopping at Sherborne and Street. Yeovil was most popular overall but particularly with the
under 25s (46%) compared to the over 65s (15%).
5. CDs / Books: The internet is primarily used for this type of shopping by those aged 25-34
(73%), 35-44 (49%), 45-54 (48%) and 55-64 (42%). Those aged under 25 primarily used Yeovil
(55%) and those aged over 65 are generally less likely to buy these goods but those who did
used a number of locations including Yeovil, Sherborne and Taunton.
(South Somerset Retail and Main Town Centres Uses Study Final Report (July 2017), para 4.60, pg 36)

Collectively, Langport, Somerton and Martock retain a reasonable proportion (48%) of convenience
goods expenditure in Zone 3 (Somerton/Langport Area). Most of the expenditure leakage is
attracted to large food stores in Yeovil to the south (22%) and Street/Glastonbury (18%) in Zone 9
(Glastonbury Area) to the north. (South Somerset Retail and Main Town Centres Uses Study Final Report (July 2017), para
4.92, pg 42)
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The provision of convenience goods shopping within the small settlements in Zone 3
(Somerton/Langport Area) is consistent with the nature and role of these centres. Residents
therefore look to larger stores in Yeovil and Street to meet their main bulk food shopping needs.
(South Somerset Retail and Main Town Centres Uses Study Final Report (July 2017), para 4.92, pg 42)

Ilminster retains a reasonable proportion (41%) of convenience goods expenditure in Zone 5
(Ilminster Area). Most of the leakage from Zone 5 (Ilminster Area) is attracted to food stores in
nearby towns to the west and east i.e. Taunton (16%), Chard (11%), Yeovil (9%) and Crewkerne (8%).
Zone 5 (Ilminster Area) is well served in terms of access to convenience goods shopping provision.
(South Somerset Retail and Main Town Centres Uses Study Final Report (July 2017), para 4.95, pg 43)

In terms of comparison goods expenditure retention, Yeovil retains nearly 78% in Zone 1 (Yeovil
Area). There is some cross flow of expenditure to Taunton and other centres outside of South
Somerset, but this reflects overlapping catchment areas rather than a deficiency in retail provision in
Yeovil. Based on Lichfields’ experience this level of retention is relatively high and reflects Yeovil’s
role as the principal centre within the District. (South Somerset Retail and Main Town Centres Uses Study Final Report
(July 2017), para 4.110, pg 46)

The majority of the expenditure leakage from Zone 2 (Wincanton area) is attracted to Yeovil (54%),
Sherborne (4%) and Shepton Mallet (4%). The natural catchment areas of these towns extend into
Zone 2 (Wincanton Area), and Yeovil’s role as a principal centre adequately serves this area. (South
Somerset Retail and Main Town Centres Uses Study Final Report (July 2017), para 4.112, pg 46)

Langport, Somerton and Martock are located in Zone 3 (Somerton/Langport Area). These
settlements have small centres with a limited number of comparison shops. The combined total
comparison goods sales floorspace is about 2,200 sq. m net. These towns retain around 11% of
comparison goods expenditure within Zone 3 (Somerton/Langport Area). There is a large flow of
expenditure to Yeovil (50%) and some leakage of expenditure to locations outside of the District, in
particular to Street/Glastonbury (15%) and Taunton (11%). (South Somerset Retail and Main Town Centres Uses
Study Final Report (July 2017), para 4.113, pg 46)

Crewkerne, South Petherton and Stoke sub Hamdon are located in Zone 4 (Crewkerne Area).
Crewkerne is the largest centre and has 35 comparison units. The total comparison goods sales
floorspace in Crewkerne is circa 4,100 sq. m net. Crewkerne retains less than 5% of comparison
goods expenditure within Zone 4 (Crewkerne Area). Yeovil attracts 63%, but there is leakage of
expenditure to locations outside the District, particularly Taunton (9%). Yeovil’s role as a principal
centre adequately serves this area. (South Somerset Retail and Main Town Centres Uses Study Final Report (July 2017), para
4.114, pg 46)

Ilminster is located in Zone 5 (Ilminster Area). The proportion of Class A1 comparison shops within
Ilminster (43.5%) is significantly above the national average. These shops, along with comparison
floorspace in food stores, provide around 1,900 sq. m net of comparison floorspace. Ilminster retains
10% of comparison goods expenditure within Zone 5 (Ilminster Area). Yeovil attracts around 26% of
expenditure within Zone 5 (Ilminster Area). A significant amount of expenditure leaks from Zone 5
(Ilminster Area) to locations outside the District, primarily Taunton (40%). Yeovil’s role as a principal
centre adequately serves this area, supported by Taunton to the west. (South Somerset Retail and Main Town
Centres Uses Study Final Report (July 2017), para 4.115, pg 46)
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Chard is located in Zone 6 (Chard Area). The proportion of Class A1 comparison units within the
town centre (30%) is below the national average. These shops along with comparison floorspace in
food stores provide around 3,800 sq. m net of comparison floorspace. Chard retains over 21% of
comparison goods expenditure within Zone 6 (Chard Area). Yeovil attracts around 13% of
expenditure within Zone 6 (Chard Area). A significant amount of expenditure leaks from Zone 6
(Chard Area) to locations outside the District, primarily Taunton (48%). Taunton’s role as a principal
centre adequately serves this area. (South Somerset Retail and Main Town Centres Uses Study Final Report (July 2017), para
4.116, pg 47)

Residents within the District have access to Yeovil for higher order comparison goods shopping.
Yeovil is reasonably accessible from most parts of the District; however residents to the west of the
District evidently have easier access to Taunton. (South Somerset Retail and Main Town Centres Uses Study Final Report
(July 2017), para 4.118, pg 47)

Ilminster (Zone 5) retains a moderate amount of its convenience goods expenditure (40%),
comparison goods expenditure (10%) and food and beverage expenditure (16%). These low figures
are attributed to access to facilities in Taunton and Yeovil. Yeovil attracts 29% of convenience goods
expenditure from Zone 4 (Crewkerne Area) whilst Taunton attracts 16%. The figures can also partly
be attributed to the number of units within Ilminster and the limited choice of shops. (South Somerset
Retail and Main Town Centres Uses Study Final Report (July 2017), para 8.51, pg 89)

The household shopper survey (Appendix 6) provides an indication of the role of Chard. 2.3% of
respondents within the study area as a whole suggested they do most of their non-food shopping in
Chard Town Centre with most respondents doing their non-food shopping in Yeovil (47.5%) and
Taunton (11.1%). (South Somerset Retail and Main Town Centres Uses Study Final Report (July 2017), Appendix 5)
South Somerset Household Survey Analysis
(South Somerset Retail and Main Town Centres Uses Study Final Report (July 2017), Appendix 5)

Main Food Shopping:
Respondents were asked where they last undertook their main food and grocery shopping.
The Tesco Extra store in Yeovil was the most popular destination within South Somerset District,
attracting 9.6% of main food shopping trips for the study area as a whole, closely followed by the
Asda (9.5%) and Morrison’s (5.6%) in Yeovil, and Tesco in Chard (5.3%). The internet was used by
3.5% of respondents. The market share of main food shopping (excluding internet shopping) for the
main centres is shown in Figure A below.
The retention of main food shopping trips in the District is high (over 87%) in Zones 1 (Yeovil), Zone 4
(Crewkerne), Zone 5 (Ilminster) and Zone 6 (Chard). The retention rate is relatively high in all the
core zones within the District i.e. Zones 1 to 6. In the outer zones (7 to 9) most main food shopping
trips are attracted to stores in Bridport (Zone 7), Sherborne (Zone 8) and Street/Glastonbury (Zone
9).
Food stores in Yeovil, Wincanton, Langport, Crewkerne, Ilminster and Chard are key main food
destinations within their respective zones, indicating that most households shop in their nearest
town for main food shopping.
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Top-Up Food Shopping:
Around 69% of respondents undertake top-up food shopping trips made to supplement main food
shopping trips. These top-up shopping trips are usually undertaken on a more frequent basis for
perishable items such as bread and milk. The market share of top-up food shopping for each centre
is shown in Figure B below.
A large number of stores/destinations were identified for top-up food shopping. Asda in Yeovil was
the most popular destination within South Somerset attracting only 3% of respondents, closely
followed by Morrison’s (2.5%) and Tesco Extra (2.2%) in Yeovil. The patterns of top-up food shopping
are more diverse than for main food shopping, with a wide range of stores/local shops each
capturing a small overall market share. Yeovil, Wincanton, Langport, Crewkerne, Ilminster and Chard
are key top-up food shopping destinations within their respective zones.
As with main food shopping, the retention rate is relatively high in all the core zones within the
District i.e. Zones 1 to 6. In the outer zones most top-up food shopping trips are attracted to
Bridport, Sherborne and Street/Glastonbury.
Non Food Shopping:
Respondents were asked in which location they buy most of their household’s non-food shopping.
For the study area as a whole, Yeovil was the most popular destination with over 41% of all
respondents doing most of the non-food shopping there, followed by the internet (10.9%), Taunton
(10.5%) and Street (5.2%). Wincanton (1.9%), Chard (1.7%), Crewkerne (1.4%) and Ilminster (1.4%)
were the most visited other destinations within the District.
Non-Food Shopping Destinations:
The household survey asked specific questions to probe which destinations respondents last visited
to undertake particular types of non-food shopping. The market share (excluding internet shopping)
for each non-food goods category within South Somerset District is shown in the graphs below and
overleaf. Taunton has a strong influence on non-food shopping patterns across most of the District
(apart from Wincanton – Zone 2). Exeter attracts trade from the Chard and Ilminster part of the
District (Zone 5 and 6). Yeovil attracts a reasonable market across all zones for most categories of
goods. Dorchester is a dominant destination in West Dorset (Zone 7). Sherborne is a dominant
destination in Zone 8 (Sherborne Area) and Street has a high market share in Zone 9 (Glastonbury
Area).
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Mendip Town Centre Study Volume 1: Final Report (Sept 2010)
(Roger Tym & Partners Planners & Development Economists)

The link for all documents related to this study and the extracted information below is as follows:
http://www.mendip.gov.uk/CHttpHandler.ashx?id=1028&p=0
The study aids in the understanding of the economic health and future supply, demand and needs of
the area’s town and village centres and the people who use them, with a focus on retail uses. From
this information the condensed information below has been extracted from the report in the hope
that understanding the catchment areas and the movement of people in the Mendip District will aid
in the libraries consultation.
Population & Study Zones
The 2010 Mendip District population is 109,800 and is forecast to rise by 7 per cent to 117,900 by
2031.

(Mendip Town Retail Study 2010 Volume 1, pg 29)
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Existing Spending Patterns
Convenience
The localised retention rates are set out in Figure 4.3 and identify that local retention is particularly
high in Zones 1 (Street and Glastonbury) and Zone 4 (Frome). Conversely Zone 2 (Wells) and Zone 3
(Shepton Mallet) show leakage to the supermarkets in Zone 1 (Street and Glastonbury) and Zone 4
(Frome) respectively. (Mendip Town Retail Study 2010 Volume 1, para 4.15, pg 32)

There are two stores within the study area which have a dominant foodstore for local shopping
patterns, these are: Tesco in Wells which attains 51 per cent of local Zone 2 resident expenditure
and Tesco at the Townsend Retail Park, Shepton Mallet which attains 46 per cent of local Zone 3
expenditure. The dominant market share of Tesco in Wells and comparatively low localised retention
rate for Zone 2 indicates that residents who do not use Tesco are travelling to the Sainsbury‟s at
Street, Morrisons at Glastonbury and Tesco at Shepton Mallet for their convenience shopping needs.
This illustrates a lack of competition at the local level. Shepton Mallet is in a similar position with one
dominant store and limited local competition; resulting in a lower localised retention rate due to 39
per cent of food shopping being undertaken in other zones, notably the ASDA and Sainsbury‟s in
Frome and Tesco‟s in Paulton (some 11 miles away). (Mendip Town Retail Study 2010 Volume 1, para 4.16, pg 33)

20

Somerset Libraries Service Redesign 2018

Extracts from Retail Catchment Analysis

Comparison Expenditure
Table 4.3 below, shows that 55 per cent of this (£175m) is retained in centres and retail outlets
within Mendip. With regards to leaked expenditure, 6 per cent is directed to locations in the outlying
survey zones (zones 5-8), a further 25 per cent to destinations outside the study area and 13 per
cent on Special Forms of Trading (mainly internet shopping -here after referred to as SFT). (Mendip
Town Retail Study 2010 Volume 1, para 4.17, pg 34)

Table 4.3 Headline Breakdown of Comparison Goods Expenditure, 2010

Frome is the dominant town centre within Mendip. It should be noted that Street and Clarks Village
when considered together has an estimated trade draw of £48.8m from study area residents –
similar to that of Frome town centre. Below these two key towns, there is strong competition
amongst all of the centres and freestanding stores. (Mendip Town Retail Study 2010 Volume 1, para 4.20, pg 35)
Market Shares by Zone and Town

For the Mendip study zones (zones 1 to 4), the comparison goods expenditure retention (within the
total study area) is as follows:
Zone 1 (Street and Glastonbury) = 62 per cent retention
Zone 2 (Wells) = 56 per cent retention
Zone 3 (Shepton Mallet) = 59 per cent retention
Zone 4 (Frome) = 65 per cent retention
(Mendip Town Retail Study 2010 Volume 1, para 4.21, pg 35)
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Table 4.4 Comparison Goods Market Shares of the Mendip Towns

Table 4.4 summarises findings from the household survey on the market shares for each of the
Mendip town centres. For example for Street town centre, Zone 1 residents (the zone for Street and
Glastonbury) undertake 19.7 per cent of their comparison goods expenditure in Street town centre.
However the survey data illustrates that residents of other zones across the study area direct
relatively minor amounts of their spend to Street town centre – the second highest market share
coming from Zone 2 (Wells) at only 2.4 per cent of their expenditure. (Mendip Town Retail Study 2010 Volume
1, para 4.22, pg 36)

This pattern of “drop-off‟, whereby relatively little spend is attracted from other zones is seen across
the district. All the town centres in Table 4.4 show a reasonable level of expenditure from residents
in the same local zone but very little spend coming from other zones. This is in part a factor of the
zones being centred upon the key towns and also because the towns are comparable in size and
offer with no outright higher order centre to dominate the pattern of retail spending. Frome has the
highest level of self-containment of spend on comparison goods at 37 per cent. (Mendip Town Retail Study
2010 Volume 1, para 4.23, pg 36)

A number of centres outside of Mendip District also attain significant market shares. One of which is
Trowbridge town centre. Trowbridge town centre attains 10 per cent market share from the whole
study area and within Zone 6, local residents undertake 41 per cent of their comparison goods
shopping in Trowbridge. Bath is the second most significant destination for Mendip residents,
attaining 7 per cent total market share. (Mendip Town Retail Study 2010 Volume 1, para 4.24, pg 36)
Comparison Goods Sub-sectors
Pg 38 - Table 4.5 Summary of key locations, retention leakage and inflows by comparison goods subsectors

22

Somerset Libraries Service Redesign 2018

Extracts from Retail Catchment Analysis

Shopping Linkages with Other Towns and Adjacent Area
Street and Glastonbury residents in Zone 1 exhibit very limited spending to locations in Sedgemoor,
with no notable shopping spend in Sedgemoor identified through the household survey. (Mendip Town
Retail Study 2010 Volume 1, para 4.29, pg 39)

RTP’s survey of spending patterns for Sedgemoor residents highlighted that notable flows of
expenditure come from Sedgemoor into the Mendip locations of Street, Clarks Village and Wells…
Wells also attracts £5.1m in comparison goods spending from Sedgemoor residents, mainly those
residing near to the Sedgemoor/Mendip boundary. (Mendip Town Retail Study 2010 Volume 1, para 4.30, pg 39)
The most popular destinations for residents of the Mendip survey zones, is set out by category in
Table 4.6.
Table 4.6 Most Popular Destinations for Expenditure on Leisure Services

(Mendip Town Retail Study 2010 Volume 1, para 4.34, pg 40)
•

•

Wells - Zone 2 (Wells) residents undertake 25 per cent of comparison goods shopping in
Wells city centre. Additionally 19 per cent is directed to nearby Street town centre, Clarks
Village and Glastonbury town centre (collectively). Notably leakage of expenditure is very
dispersed – mainly to Bath city centre, Yeovil town centre, Bristol city centre and Cribbs
Causeway. (Mendip Town Retail Study 2010 Volume 1, para 5.52, pg 56)
46 per cent of shoppers in Wells were not shopping in their nearest centre, indicating the
wide catchment of the city and strong draw from surrounding settlements and more distant
origins such as Bristol and Weston-Super-Mare. (Mendip Town Retail Study 2010 Volume 1, para 5.55, pg 57)
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•

Shepton Mallet - The household survey reveals that retention of local spending on
comparison goods in Shepton (Zone 3) is on a par with Wells at 30 per cent, but lags behind
Frome and Street/Glastonbury which retain nearer to 50 per cent in their local centres.
Given that the health check identified a relatively poor retail environment, the town appears
to trade better than expected. Trade leakage is primarily to Clarks Village, Wells, and Frome
– all within Mendip District. (Mendip Town Retail Study 2010 Volume 1, para 5.59, pg 58)

•

Glastonbury - Glastonbury only attains 11 per cent of comparison goods expenditure from
Zone 1 residents, however for many, Street and Clarks Village, will be their nearest
centre/shopping destination. Overall 52 per cent of Zone 1 resident spend is retained in
Zone 1 itself (Street and Glastonbury) – the highest level of local retention in Mendip. (Mendip
Town Retail Study 2010 Volume 1, para 5.65, pg 58 & 59)

•

The main leakage destinations for Zone 1 is to Taunton and Yeovil town centres, indicating
that there is limited pull from the smaller nearby towns of Wells and Shepton Mallet which
have a similar retail offer. (Mendip Town Retail Study 2010 Volume 1, para 5.66, pg 59)

•

Street - Leakage is directed primarily to Yeovil and Taunton town centres but is limited due
to Clarks Village meeting many needs for fashions and other higher order goods. (Mendip Town
Retail Study 2010 Volume 1, para 5.69, pg 59)

•

Shoppers in Street town centre came from Wells (11 per cent), Shepton Mallet (11 per cent)
and other locations‟ (26 per cent). (Mendip Town Retail Study 2010 Volume 1, para 5.72, pg 60)

Convenience Goods Sector
The two study zones where localised convenience spend is lowest is Wells and Shepton Mallet… it is
evident that residents from these zones undertake a significant amount of shopping elsewhere. As
described in Section 4, Tesco in Wells attains 51 per cent of local Zone 2 resident expenditure and
Tesco at the Townsend Retail Park, Shepton Mallet attains 46 per cent of local Zone 3 expenditure.
Local Zone 2 residents who do not use Tesco in Wells are travelling to the Sainsbury‟s at Street,
Morrisons at Glastonbury and Mendip Town Centres Study Final Report Tesco at Shepton Mallet for
their convenience shopping needs. Likewise Zone 3 has retention of 61 per cent with food shopping
being undertaken in other zones, notably the ASDA and Sainsbury‟s in Frome and Paulton‟s Tesco
(some 11 miles away). (Mendip Town Retail Study 2010 Volume 1, para 5.76, pg 60 & 61)
Libraries
Public libraries are an important resource for local communities, generally provided by the relevant
local authority and providing ancillary ICT services for public access. Somerset County Council‟s
policy aim is:
“For libraries in Somerset to make the most positive impact possible on the quality of life of
the widest range of individuals and communities in this county. They should achieve this by
continually developing services and seeking new and better ways to meet local needs. They
should stimulate enquiring minds and a love of books from childhood; develop ICT confidence
and skills in people of all ages and provide access to resources which help people engage
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with learning, culture and society and make informed choices about their lives.‟ (Mendip Town
Retail Study 2010 Volume 1, para 6.45, pg 77)

Each of the five towns in the study area has a County run library service: Frome library is one of the
largest in the County; Street library was refurbished in 2002 and houses the Laurence Housman
collection. Frome, Glastonbury and Wells libraries house Council Information Points. In addition,
there is a mobile library service operating across the area. (Mendip Town Retail Study 2010 Volume 1, para 6.46, pg
77)1

RTP has previously researched a number of case studies that illustrate new library developments can
contribute towards town centre regeneration for example through increased appeal from new
facilities and service provision to residents and visitors. New facilities can include performance
space, exhibition/gallery space and cafes. New provision or refurbished premises can enhance the
role of a library for the local community and for the town centre and can lead to linked trips to the
town centre by users. (Mendip Town Retail Study 2010 Volume 1, para 6.47, pg 77)
There is limited commercial opportunity for new library development; as such any future enhanced
provision is likely to be led by the Council and public agencies. Given that case study and best
practice examples indicate that libraries can make a positive contribution to town centres, such
development would be welcomed in Mendip. (Mendip Town Retail Study 2010 Volume 1, para 6.48, pg 78)

Footnote
1 Wells Library has since discontinued having a District Council Information Point.
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